Delivering down-to-earth
advice on smart farming
‘Malkia saves the seed’ was commissioned by ASHC and published in Shujaaz, a youth media magazine, developed by Well Told Story, the double Emmy Award winning,
Kenyan-based, social communications consultancy, in partnership with Farm Inputs Promotions Africa (case study), and Peter Okoth and CIAT (agronomic impact).

16

17

n

s

80%

If this cartoon has taught
you anything about smart
farming, imagine what it
could teach 100,000 young
African farmers.
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agriculture and science. This has
meant ‘training the trainers’, for
example, holding workshops for
scientists to help re-sensitize them
about the information young people
need and how best to communicate
it to them. In 2013, two ‘write-shops’
were held in Ethiopia and Ghana to
teach scientists how to communicate
to young people in a non-technical
manner.
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A wealth of information
exists on smart farming
practices, like ISFM, but
is not reaching those who
need it most in Africa. To
answer this challenge, CABI is leading the Africa Soil
used in Health Consortium (ASHC). This partnership aims to
terials bridge the gap between those who have science-based
agricultural information and the farmers who can benefit
from it. ASHC does this primarily by working with partners
to deliver down-to-earth information and materials, such
as books, cartoons,
and leaflets, designed
languages used in
to improve farmers’
printed materials
understanding of ISFM.
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ASHC has
experimented with
innovative ways of
educating young
people about
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comics circulated in
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get ISFM messages
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the International Plant Nutrition
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Institute’s
to young
people Regional Director for sub-Saharan Africa, talks
about the benefit of working with CABI on developing
ASHC materials to communicate the 4R concept of soil
nutrient stewardship.

“We recognize CABI for their significant support
in the project so far. Their expertise in developing
communication materials and preparing a field-testing
questionnaire to measure the impact of the materials is
commendable,” says Dr Zingore commenting at a project
review meeting in Nairobi, Kenya.
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When it comes to changing farming practices, it is important
to start with young people. In 2013, CABI, in partnership
with Young African Express (YAE), ran a programme of
school-based education activities. This included an ISFM
poster competition dubbed ‘Smart Farming’. After a series
of science lessons on ISFM in the YAE magazine, and an art
lesson on drawing posters, the children produced designs
depicting everything they had learnt.
The winner of the competition was Felix Kamiri Muchiri
of Kiambu High School in Kenya. He showed that young
Kenyans really understand what farmers need to be
successful.
Felix’s poster shows how ISFM can be combined with
other practices to make farming more productive and
profitable. Felix so impressed Kiambu County’s Deputy
Governor, Hon. Gerald Githinji, that he has agreed to
mentor Felix in reaching his career goal in agriculture.
“From the competition I learnt that there are young
people out there with big ideas but lack avenues of
bringing them out. When I participated in the competition,
I didn’t imagine coming this far and I am sure there are
others like me”, says Felix.
He is grateful for having won the competition. “It gave me
a chance to meet with the Deputy Governor of Kiambu

County. I also received an AMIRAN farmer’s kit from CABI
that has brought much change, not only to my life, but
also to my family,” says Felix. “Being awarded a prize really
boosted my confidence. My teachers were proud of me and
my fellow students began to look up to me for a positive
change in their attitudes towards opportunities in life!”
Dr George Oduor, Deputy Regional Director at CABI, is
convinced that young people are a great source of hope for
the future of farming in Kenya. “It is often thought that young
people don’t take an interest in agriculture”, says Dr Oduor.
“This competition shows that with a combination of exciting
lessons and incentives, young Kenyans quickly pick up the
basics of smart farming and are keen to learn. After meeting
Felix, it was clear why he won the Smart Farming poster
competition. He’s already actively involved in farming and
he sees it could be a successful career option for him.”
Donor:
Bill & Melinda Gates Foundation
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See: www.cabi.org/ashc
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Ghana, Kenya

“In future, I plan to earn
enough to assist my
mother in our dream of
owning a greenhouse, then
advance my studies and
get a university degree in
engineering.”

FELIX’S STORY
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